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Our Previous Campaigns

Bacardi Limited local markets have for many years’ implemented Corporate Social Responsibility initiatives that communicate the need for responsible drinking.

“Bacardi rum mixes with everything. Except driving.” – US and Canada 

In 1978 Bacardi USA, Inc. & Bacardi North America pioneered an early advertising campaign to raise awareness of the issue of drink-driving.  Under the heading of “Bacardi rum mixes with everything.  Except driving.” the company led an effort to educate consumers to not drink and drive.  The campaign and the message ran for more than 25 years, often in conjunction with other initiatives in the North American market.

The Century Council – US 

In conjunction with other liquor and spirits companies, Bacardi USA founded The Century Council – a not-for-profit organisation dedicated to fight drunk-driving and under-age drinking – two issues of great concern for Bacardi. 

The Council developed a series of educational and awareness initiatives including the “Ready or not, make the right choice” and “Alcohol 101”.  These and other initiatives advocated for the identification of drunk-drivers, punishment and treatment.

Television Advertising Campaigns – Mexico 

Bacardi Mexico ran a high number of television advertising campaigns to coincide with training initiatives for bar staff.  The messages on the broadcast campaign ranged from “Who said that this was the happy hour?  Don’t drink and drive.” to “Alcohol killed him. And he didn’t even try it.  More than 600 road deaths a month are a result of drunk-driving in Mexico.”

“Live for today, and tomorrow” – Brazil 

For many years, Bacardi in Brazil promoted the message of responsible drinking and campaigned against drink-driving to coincide with Formula 1 racing visits to Brazil.  Led by Bacardi Martini, a partner of Scuderia Ferrari, the messages were promoted through print promotions in bars and points-of-sale locations in Brazil.

“Drivers Corner” – Germany and Austria 

Driver’s Corner is a Bacardi Responsible Drinking initiative set up in Germany and Austria.  ‘Driver’s Corner’ locations have been installed at Bacardi branded events in these two nations. Designated drivers register at the beginning of each event and are given a breathalyser test on arrival and prior to departure. As a reward for their commitment, the designated drivers receive information, free tickets to Bacardi events and free soft-drinks. 
Since 2006 Bacardi estimates that ‘Driver’s Corner’ has reached more than 6,000 drivers at 40 events. ‘Driver’s Corner’ initiatives in Germany and Austria have gone a long way to celebrating and rewarding designated drivers.

“Bacardi B-live Spain Tour, with free Non-Alcoholic Drinks” – Spain 
Bacardi Spain provided free-non-alcoholic drinks during Bacardi Limited B-live events to designated drivers.  It also made buses available to encourage people attending these events to not drive to the events. Information was distributed to those attending informing them about the initiative.

“Bacardi – Martini: Best Bar None” – UK 

Supported by The Greater Manchester Police, Brown-Forman and other sponsors, the Bacardi-Martini campaign was developed to promote responsible licensed trade management and responsible drinking.  The Best Bar None promotion encouraged bars and pubs to meet responsible trading criteria.  To receive the Best Bar None accreditation venues had to undergo a detailed assessment, including a review of first aid, safety provisions and how the venue deals with customers that are at risk of alcohol misuse.

The Best Bar None initiative has been extended to more 60 cities in the UK.  The accreditation acts as a guide for customers.  The promotion is recognised nationwide by police and licensing authorities.
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E-MAIL: bacardi.csr@bm.com    TEL: +44 (0)20 7300 6111  

www.championsdrinkresponsibly.com
BACARDI AND THE BAT DEVICE ARE REGISTERED TRADEMARKS OF BACARDI & COMPANY LIMITED
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