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Where consumers get their information on brands

Consumer opinions
Brand websites pestedonine Newspapers

Television @ @

Magazines

Recommendations
from consumers

Text adson
mobile phones

@

Dnllne banner ads T e e TS

Search engine ads e
389 |
0
Ads before movies i

Radio

Brand
sponsorships

Email I signed up for




The exponential power of online influencers
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Impact on business

Percentage who would be swayed to purchase when reading
a positive review from a consumer or private individual on
the internet




The many faces of your online user
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How digital contributes to the global strategy

Digital Strategy

Integration

Public Relations Sponsorships
_ Corporate
Advertising Reputation
Promotions D|g|.tal .
Communications
m

Stakeholder
Dialogue

Stakeholder
Engagement
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How do you do it ? L

LISTEN [

MEASURE
PARTICIPATE [
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You can engage progressively
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- _ Search
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blog dialogue

Company
blog

Degree of Influence

Email
marketing

Low
Degree of Control

i

: Vo A
’

Burson-Marsteller
Europe, Middle East & Africa



The new playing field
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Collaboration

Depth of Engagement

Conversation

Information
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Ding, you are now free to be social

Exclusive
Offers

and easy
access to
southwest.com
Travel Tools

O_

SOUTHWEST

W% ¢ NUTS ABOUT
AIRLINES R o SOUTHWEST
. 33 .

é
.

SOUTHWEST AIRLINES EXTENDS ITS DISCOUNT AR FARES

Cheap Air Fares Systomwide are Extended

teshine tickets e ough Pebnutry 26, 2004, for travel beginsmng Febeuary |3, 2004, theoagh the end of
the published schedie (currently fue 11, 204)

Our Curvmers bave overwhelmagly sespatrdio the dscou
semie e president maskenag foe T purtites "W thes extession of oue chenp s flees,
Customers will b able 10 keep enjeping iravel for as litle as 5% rach way.

s shovem in e beenkdows below, There aee three Afferent dscoust iy fures avalable
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Key thoughts

4

Invest in Risk is in

Real time
Reputation Mgt RELATIONSHIPS NOT

INFLUENCE
Instead of

Control Not Transactions Participating

Audiences do not want or Uncontrolled Push messages may Conversations are

respond to marketing messages are drive a one-time happening with or

messages, but they are trusted more than action, whereas without you

open to conversations controlled dljalogue can build Companies who do

Unstructured nature of Focus group of advocacy not participate risk

digital media creates new thousands Invest in building being seen as

participation opportunities  Companies must relatlonshlpalsfto |rrelehvant and out of
i their brands and :

you ‘_’Va_”t to amplify or conversations and

minimize versus where stakeholders brand loyalty

you can influence versus Allows you to be

control more influential in

controlled media
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